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UNIVERSITY OF LINCOLN

JOB DESCRIPTION 
	JOB TITLE:  Media Associate

	DEPARTMENT:  Research & Enterprise Development

	LOCATION: Brayford (Off campus)

	REPORTS TO:   Michelle Davis

	GRADE:  KTP          POST NUMBER: EL1079

	DATE:       January 2013      


	Context

	This post has been created as a result of an exciting and innovative Partnership in Knowledge Transfer scheme (PiKT, which is a project part funded by ERDF) between Cable Telecommunications Training Services Ltd (CTTS) and the School of Media at the University of Lincoln. The project aims to develop the company’s new media capability in areas that include: e-marketing, supplementary training aids, e-learning, and investigate novel delivery and distribution approaches.
The KTP associate will be employed by the University of Lincoln for 12 months but will be based at CTTS in North Hykeham, Lincs and subject to their employment practices and conditions of work. The successful candidate will be supervised both by CTTS and the School of Media at the University of Lincoln. 

CTTS provides commercial telecommunications training across a large range of related disciplines including: Home networking, Broadband, Networking, Data-Communications, Health and Safety, First Aid at Work, etc. Although courses are open to the public, most students are either funded by their employer (i.e. BT) or arrive as part of the Armed Forces resettlement scheme.

	Job Purpose

	The development of in-house skills related to new media production would allow CTTS to develop business via delivery of e-learning packages in new areas.

The project will aid the development of the production of rich media, including video, managing and distributing rich media content as well as developing rich media learning aids for existing course delivery.  
A key part of the role will be to develop a e-marketing strategy, making use of social media, and rich media content.



KEY RESPONSIBILITIES
	Key Responsibility 1 -

	Undertake a programme of work under the direction both the industrial and academic supervisor, demonstrating a reasonable level of autonomy.



	Key Responsibility 2 -

	Develop an understanding of CTTS courses and once new target markets have been identified, design the appropriate rich media content.


	Key Responsibility 3 -

	Identify innovative ways in which rich media can be used to communicate the company’s core marketing message

	Key Responsibility 4 -

	Develop a coherent blended learning and media (information) strategy to aid future development plans for CTTS


	Key Responsibility 5 -

	Undertake continuous professional development activities


	Key Responsibility 6 -

	Liaise with internal and external parties and maintain positive and effective working relationships.

	Key Responsibility 7 -

	Undertake continuous professional development activities


	Key Responsibility 8 -

	  

	In addition, undertake such duties as may reasonably be requested and that are commensurate with the nature and grade of the post.


ADDITIONAL INFORMATION

	Scope & Dimensions of the Role
	The postholder will:
Deliver the work as set out in the 12 month work plan, along with attend development courses and conferences that are deemed suitable for the project delivery



	Key Working Relationships


	Internal

External

	Other in-house marketing, media and teaching staff

External clients

University staff


	Key Networks

	Internal
External

	Current CTTS staff
Other PiKT associates


	Author
	Michelle Davis
	HRBA
	HA


UNIVERSITY OF LINCOLN
PERSON SPECIFICATION

Job Title:  
Media Associate
             

Post Number:  EL10079
	Selection Criteria
	Essential (E) or Desirable (D)
	Where Evidenced

Application (A), Interview (I),  Presentation (P); References (R)

	Qualifications:  Degree in a Media related subject

	E
	A

	Experience: 
Experience of filming and editing non-fiction films/videos
Knowledge of web-streaming and video podcasting technology
	E

E
	A, I

A, I

	Skills and Knowledge:
Knowledge and understanding of using social media for marketing

Ability to develop blended rich media content

Be able to develop documentation in relation to media production work
Understanding of e-marketing strategies and marketing communications
	E

E
E

D
	A, I

A, I

A, I

A, I

	Competencies & Personal Attributes:
Self motivated
Ability to communicate effectively with internal and external stakeholders
Ability to plan, conduct and project manage a programme of work

Excellent organisational and time management skills
	E

E

E

E
	A, I

I, P

A, I

A, I



	Business Requirements:

Ability to travel between campuses

	E
	A


Essential Requirements are those, without which, a candidate would not be able to do the job.  Desirable Requirements are those which would be useful for the post holder to possess and will be considered when more than one applicant meets the essential requirements.  
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